Brand Essence Summary

Cellmaxx is positioned as the daily cellular regeneration ritual for Malaysians, blending
AFA stem cell technology with a trusted, science-backed wellness approach. The
brand sits at the intersection of modern science and natural healing, making stem cell
support both accessible and aspirational.

Strategic Highlights

1. Brand Purpose & Vision
e Purpose: To democratize stem-cell-inspired wellness for everyday health.
e Vision: By 2030, to become Southeast Asia’s most trusted stem cell supplement,

supported by mass retail presence and a million-strong user base.

Positioning Hook: “What skincare did for your skin, Cellmaxx is doing for your
cells—from the inside out.”

2. Archetype & Personality

e Primary Archetype: Creator (innovation, ritual, transformation)
e Secondary Archetype: Sage (credibility, education, empowerment)

e Tone of Voice: Warm, clear, nurturing, with a gentle authority.

Think: Aesop meets Mayo Clinic — beautiful, honest, and wise.

3. Positioning Statement

For health-conscious Malaysians aged 25+, Cellmaxx is the premium stem
cell-based supplement that rejuvenates from within, boosts vitality, and
promotes long-term wellness—powered by AFA technology, trusted by
thousands, and backed by science.



4. Target Personas

Preventive Professional (30-45): Urban, educated, wellness-savvy.

Recovery Seeker (45-60+): Traditional values, interested in natural healing.

Messaging Tip: One values long-term prevention, the other visible recovery.

5. Brand Promise

“Every sachet of Cellmaxx delivers nature-powered cellular renewal—so you
can feel younger, live stronger, and take charge of your long-term health.”

6. Messaging Pillars

1.

2.

Cellular Rejuvenation from Within
Backed by Science, Powered by Nature
Wellness Made Easy, Every Day
Affordable Premium Health

Your Daily Reset Button

7. Visual & Verbal Identity

Colors: Aqua, white, earth tones — signal purity + trust
Fonts: Sans for headlines, serif for body — modern meets classic
Logo: Fluid, cellular, soft-science aesthetic

Verbal: Avoid miracle claims; explain with clarity and analogies




8. Customer Experience Strategy
A 6-stage CX map:

1. Discovery — curiosity + trust via social + influencer + pharmacy booths
2. Consideration — educational content + samples

3. Purchase — smooth checkout + welcome experience

4. Unboxing - ritual, QR codes, guides

5. Retention — WhatsApp check-ins, email nudges

6. Advocacy — referral, surprise gifts, community-building

9. Brand Identity Prism (Very well done)

e Physique: Clean sachets, stem cell cues
e Personality: Calm authority

e Culture: Science meets nature

e Relationship: Health mentor

e Reflection: Smart, proactive user

e Self-image: “I'm regenerating.”

10. Social Media & Content Strategy

e Instagram & TikTok: Rituals, testimonials, clarity reels, value-based content
e Facebook: Testimonials, live sessions, written value-based content
e Youtube: Value-based videos, educational and awareness videos

e X and Thread: Quote, short-form content, text-based conversations
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